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Nordic Nightin Nature is a tradition that
connects people in Sweden, Denmark,
Finland, and Norway through outdoor ac-
tivities. Spending time in nature is good
for both physicaland mental health.

The Nightin Nature campaign startedin
Norwayin 2015 and has been a Nordic
collaboration for the past two years. The
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e Encourage people to participatein

outdooractivities : .
e Raise awareness about the health ben- people Spent the nig htin
efits of being outdoors nature (1,7 % of the total
e Support Ioca_l clubs in organizing events pOpul ati on)
and volunteering

e The campaign took place in August/
September 2023 across the Nordic
countries, aiming to get 450,000 peo-
ple to spend a nightin nature.

5,6 million

people were aware of the
campaign (20,3% of the
total population)

Key activities included:
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Total number of events

e A Nordic marketing campaign targeting
young children’s parents on social me-
dia

e Customized national campaigns with
events, PR, influencer marketing, and
socialmedia

6,4 million
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O 'I Innovative, country-specific campaigns
helped the project to achieve its goal of

encouraging a significant number of people

across the Nordics to spend a night outdoors.

O 2 Projectreached 20% of the Nordic population cost-effectively
through strategic promotion on social media.

O Effective multi-country collaboration amplifies a shared objective
concerning health, nature, and outdoor cultures.

O 4New participants can be attracted with well targeted communica-
tion and events.
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